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Breaking News

It’s often said that “communication is with the receiver”. How very true!
The pressure of the newsroom
For every reporter writing the story, there is probably an irate News Editor, or Editor, who is putting pressure on his staff to churn out the maximum number of column inches in record time. In fact, the profession these days is widely known as “churnalism” rather than journalism, since reporters typically spend their day in front of a computer, churning out re-written press releases instead of being ‘out there’, meeting real people and reporting their stories.
Oddly enough, this can work to your advantage. Imagine the hard-pressed sub editor with 10 minutes to go until deadline and a space to fill. If (s)he is presented with a well-written press release - better still if there is a usable picture - it is a gift to the journalist. All (s)he has to do is knock it into shape to fit the space. Box ticked, job done.
The other thing to bear in mind is that the journalist may be under pressure to re-jig the piece to make the introduction more sensational. There is not a lot you can do about this except be prepared to answer any questions, carefully worded, should the paper or magazine ring you back to “check a few facts”. Include your phone number or email: this may well make the difference between your piece being used or relegated to the “spike”, i.e. the bin.
Radio interviews
We’ve all been in a position where we give a reply and then think: “I didn’t mean it to come out like that”. If the interview is live, you have no way of taking back what you just said. But if it’s pre-recorded, you may get a second chance if you mess up. In this case, try to make that section unusable and ask the interviewer to re-record so you can say what you really meant.
What makes ‘news’?
The clue is in the name: it should be ‘news’-worthy. It should probably be local, unusual, quirky, record-breaking, or having a profound effect on the community - any or all of the above. And you don’t need to use flowery prose - the days of Desmond Hackett, who used to write sports reports with lines like “the night, like a black inverted basin .....” are long gone.

Top tip

The catch-phrase is KISS: ‘Keep It Simple, Stupid’.

Mary Tapping, Sarum Link Editor




Contact your Comms Team:


Michael Ford, Communications Co-ordinator:


01722 438651, � HYPERLINK "mailto:comms@salisbury.anglican.org" �comms@salisbury.anglican.org� 


Mary Tapping, Sarum Link Editor:


01722 438652, � HYPERLINK "mailto:sarum.link@salisbury.anglican.org" �sarum.link@salisbury.anglican.org� 





Subsidised training courses:


� HYPERLINK "http://www.churchcommstraining.org/" �www.churchcommstraining.org� 








