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Writing a Media Release
A media release is a news story which grabs the attention of the reader within the first paragraph. It should, wherever possible, include the “four Ws”: Who? What? Where? When? (And perhaps ‘Why?’)
1. It helps if you can find an “angle” on the story. The media will be looking for the quirky or amusing. Failing that, you should make it clear what the story is about. Many years ago, a district reporter in Frome filed copy on a new sports centre which had just been officially opened. The weather, the band and the ladies’ hats were described in great detail. In the final paragraph, he casually mentioned that cracks had already appeared in a wall at this brand new facility. So what’s the real story?
2. Place the facts in descending order of importance.
3. Use quotes where you can. Somebody’s personal opinion, or account of an event, adds colour and makes the story come alive.
4. Choose a simple, punchy headline that sums up the main point of your story.
5. Use fairly short sentences without clauses and sub-clauses. This keeps your copy crisp. Remember, the average Daily Mirror reader has a reading-age of eight! Try reading it back out loud. If it sounds good that way, you’re probably on to a winner. Keep paragraphs short and be concise; try not to have more than six or seven paragraphs.
6. If there is a photo opportunity, make sure you mention it.

7. Establish media contacts by ringing relevant radio, TV and print media, asking for the name of a journalist to send it to and being enthusiastic about the story. Email the release to your named journalists, using your punchy headline as the subject.

8. Follow up with a phone call if you haven’t heard back. If your story isn’t used, find out why, as a learning exercise. Keep trying, and keep building relationships.
Contact your Comms Team:


Michael Ford, Communications Co-ordinator:


01722 438651, � HYPERLINK "mailto:comms@salisbury.anglican.org" �comms@salisbury.anglican.org� 


Mary Tapping, Sarum Link Editor:


01722 438652, � HYPERLINK "mailto:sarum.link@salisbury.anglican.org" �sarum.link@salisbury.anglican.org� 





Subsidised training courses:


� HYPERLINK "http://www.churchcommstraining.org/" �www.churchcommstraining.org� 








